
2016 national survey of children and young people –  
Top tips for how you can help publicise the survey 

 
  
In your hospitals  

• distribute the flyer to patients and their families during 
November and December 2016  

• put up information on plasma screens – see example text 

• brief all staff and share information with them via multiple 
channels - intranet / staff screen savers / staff bulletins 

• consider using the press release template to produce a 
release for circulation to local media 

 

Online  

• put information and a link to www.cqc.org.uk/childrenssurvey on your website 
- see example text 

• include information in your external and internal e-bulletins / newsletters 

 

Social Media  

• forward information on the survey to PAL’s 
service / patient groups 

• send information to commissioners  

• use social media – @carequalitycomm   

 
 
Example text 
 

The 2016 National Children’s Survey is part of a national survey programme run by 
CQC to collect feedback on the experiences of people using a range of NHS 

healthcare services across the country. The results contribute to CQC’s assessment 
of NHS performance as well as ongoing monitoring and inspections. The programme 
also provides valuable feedback for NHS trusts, which they can then use to improve 
patient experience.  

Between January and April 2017 questionnaires will be sent out to a sample of 
children and young people (or their parents and carers) who attended hospital in 

November and December 2016 as an inpatient or day case patient.  
 
Obtaining feedback from patients is vital for bringing about improvements in the 
quality of care and this is an excellent way for children and young people to directly 

influence services locally. 
 

http://www.nhssurveys.org/survey/1834
http://www.cqc.org.uk/childrenssurvey


Contact 

If you have any queries or questions about supporting the promotion of this survey, 
please contact patient.survey@cqc.org.uk  
 

Thank you for your help and support! 

mailto:patient.survey@cqc.org.uk

